


1. GENERAL EXCELLENCE  
Publishers shall submit any two consecutive issues from calendar year 2009. Judging will be based on the overall general appearance 
and quality of the entire publication, including typography, photos and illustrations, layout, attractiveness of advertising and printing. 
Number of pages is not a factor. Issues must be consecutive to qualify. Limit one entry per member. 
1 A: 100% advertising   1 B: Weekly, black & white and/or spot color 
1 C: Weekly, full color   1 D: Other Than Weekly, black & white and/or spot color 
1 E: Other Than Weekly, full color

 2. MOST IMPROVED PUBLICATION 
Designed to recognize dedication to improvement in the elements of general excellence in member publications, regardless of size or 
age of publication. Publisher shall submit one issue each from the corresponding weeks in both 2008 and 2009. (For example: a copy 
of the first week in February 2008 and one from the first week in February 2009). Limit one entry per member. 
2 A: Weekly, black & white and/or spot color    2 B: Weekly, full color 
2 C: Other Than Weekly, black & white and/or spot color  2 D: Other Than Weekly, full color  . 

3. BEST ADVERTISING PROMOTION 
To recognize the best advertising efforts in four categories. General appearance and quality, as well as imagination and overall success 
in treating promotional theme, will be considered in judging these categories. No limit to entries. 
3 A: Advertising promotion as a full run-of-paper (ROP). Example: “Moonlight Madness” page. 
3 B: Advertising promotion as a full-run Separate Section, not ROP). Example: Christmas Gift Guide 
3 C: Advertising promotion for a separate publication with partial or separate circulation than that of paper. Examples: Chamber Member 
Directories 
3 D: Advertising promotion related strictly to Classified Ads. (Examples: Garage Sales, Holiday Greetings 

4. BEST SELF PROMOTION 
Judging will be based on the creative and graphic execution of material. Presented to promote the publisher’s product in 2009. 
Company recognition, retention value, theme and design are all factors. No limit to entries. 

5. BEST ORIGINAL AD - BLACK & WHITE 
Black and white ads must be published, designed and produced in member’s own shop in 2009. Judging will be based on 
attractiveness, theme, layout and design, typography and readability. No limit to entries. 
5 A: 1-32 square inches   5 B: 33-70 square inches   5 C: Over 70 square inches 

6. BEST ORIGINAL AD - COLOR ON NEWSPRINT 
Same standards as black & white ads, but for ads printed on 30# (or less) newsprint which include color(s). No limit to entries. 
6 A: One color - 1-32 square inches   6 B: One color - 33-70 square inches 
6 C: One color - over 70 square inches   6 D: Multi-color, any size 

7. BEST ORIGINAL AD - COLOR ON OTHER STOCK 
Same standards as black & white ads, but for ads printed on stock other than 30# (or less) newsprint which include color(s). No limit to 
entries. 
7 A: One color - 1-70 square inches  7 B: One color - over 70 square inches  7 C: Multi-color, any size 

8. BEST AUTOMOTIVE AD 
Ads submitted must be the publisher’s own creative design, produced in shop, using their own artwork and/or combination of art 
services for automotive dealers. No limit to entries. 
8 A: black & white  8 B: color 
9. BEST ADVERTISING HEADLINE 
Submit a tear sheet of original ad with a headline that is effective in drawing a reader into the ad. Judging will be based on creativity and 
ability to attract a reader’s attention. No limit to entries. 

10. BEST AD COPYWRITING 
Submit a tear sheet of original copywriting (body copy and headline/illustrations) used in an ad published in the publication. No limit to 
entries. 

11. BEST DISPLAY OF CLASSIFIEDS 
Submit entries indicating the best graphic display of a classified section, including section headings, illustrations, and use of white 
space, accessibility and overall general appearance. Limit one entry per member. 

12. BEST AD SERIES 
Submit at least three (3) ads designed and produced in member’s own shop for the same client in 2009, demonstrating consistency of 
graphics/message/image. Ads may be Retail or Classified Display and may have run in different issues or as “scattered” Insertions in a 
single issue. Ad series will be judged on consistency, clarity and impact. No limit to Retail/ Classified Series entries

13. COMMUNITY SERVICE 
Submit clippings, statements and other evidence showing the paper’s role in serving its own community through advertising and/or 
editorials promoting community projects.  If several items relate to the same theme, they should be considered one entry and 
submitted together. One event/topic per entry. No limit to entries. Winner receives the William M. Altman Endowed Community Service 
Award plus $500 cash. 

14. BEST MEDIA KIT∙ 
Submit a sample of your complete media kit. Entry will be judged on creativity and best presentation of the publication(s), including, but 
not limited to rates, circulation, demographics, product information and selling points. Judging will center on ease of use, organization 
and graphic presentation. 



15. BEST BANNER 
Submit a tear sheet with the banner of your publication. Judging will be based on attractiveness, originality and general appearance. 
Publications printing in full color must enter their banner in the Full Color division even if the banner itself is black & white. 
Limit one entry per member. 
15 A: Weekly, Black & White and/or Spot Color   15 B: Weekly, Full Color 
15 C: Other than Weekly, Black & White and/or Spot Color  15 D: Other than Weekly, Full Color 

16.   BEST ORIGINAL PAGE DESIGN  
Send a tear sheet with the cover of the front of your paper or front of any section that exhibits creativity, and ease of navigation by 
readers. Judging will be based on attractiveness, originality and general appearance. No limit to entries

17. BEST ORIGINAL COVER DESIGN OF A SPECIAL SECTION 
Submit a tear sheet with the cover of a special section produced by staff members. Entries may include clips from art services 
enhanced by original creations. Judging will be based on attractiveness, originality and general appearance. No limit to entries. 
17 A: Black & White and/or Spot Color   17 B: Full Color 

18. BEST ADVERTISING PHOTO 
Submit a tear sheet of an ad containing an original photo taken by a staff member. Photo will be judged on its overall impact on the 
effectiveness of the ad. No limit to entries. Winner receives the Vic Mauldin Memorial Award. 
18 A: Black and White     18 B: Color 

19. BEST NEWS PHOTO 
Submit a tear sheet of an original news photograph or series of related photographs taken by a staff member. Arrows should indicate 
photo(s) to be judged. No limit to entries. 
19 A: Black & White     19 B: Color 

20. BEST FEATURE PHOTO 
Submit a tear sheet of an original feature photograph or series of related photographs taken by a staff member. Arrows should indicate 
photo(s) to be judged. No limit to entries. 
20 A: Black & White     20 B: Color 

21. BEST SPORTS PHOTO 
Submit a tear sheet of an original sports photograph taken by a staff member. Arrows should indicate photo to be judged. No limit to 
entries. 
21 A: Black & White     21 B: Color 

22. BEST ORIGINAL NEWS STORY 
Awarded to the news story exhibiting best coverage, quality of writing and makeup consistent with the role of a community newspaper. 
Story must be original and produced by a staff member of the publication. 
No limit to entries. 

23. BEST FEATURE STORY 
Awarded to the best feature story exhibiting best coverage, quality of writing and makeup consistent with the role of a community 
newspaper. Story must be original and produced by a staff member of the publication. 
No limit to entries. 

24.   BEST ORIGINAL SPORTS NEWS STORY
 Awarded to the sports story exhibiting best coverage, quality of writing and makeup consistent with the role of a community newspaper. 
Story must be about a  UIL sanctioned sporting event. No limit to entries.

25.  BEST ORIGINAL SPORTS FEATURE STORY
 Awarded to the sports story exhibiting best coverage, quality of writing and makeup consistent with the role of a community newspaper. 
Story must be about a  UIL sanctioned sporting event. No limit to entries.

26. BEST ORIGINAL NEWS HEADLINE 
Awarded to the best original headline of a news story, feature story, column or editorial. Judging will be based on creativity, space 
fulfillment and ability to draw a potential reader into a story. No limit to entries. 

27. BEST SPORTS HEADLINE
Awarded to the best original Sports story headline. Judging will be based on creativity, space fulfillment and ability to draw a potential 
reader into a story. No limit to entries

28. BEST ORIGINAL EDITORIAL 
Awarded to the best editorial which takes a stance on a single topic of importance to readers of a community newspaper. Editorial 
must be original and written by a staff member of the publication. 
No limit to entries. 

29. BEST ORIGINAL COLUMN 
Submit tear sheets of the three (3) most representative original columns by the same author, attached together. Column must be 
original and written by a staff member of the publication, not a syndicated columnist. Only one entry per columnist is permitted. No 
limit to the number of columnists who enter from the same publication. 

30.   BEST WEBSITE HOME PAGE
Judging will be based on Creative Design, ease of user understanding, overall content of the site, and ease of mobility for a user to find 
what is needed or desired. Please submit a printed copy of the Home page as well as the web address.



ENTRY PREPARATION AND RULES

                Mail entries to:                          TCNA
1440 W. Bitters Rd. Ste 2737
San Antonio, Texas  78248

A registration fee PER Banner, and in addition to a per entry fee as follows:

For TCNA members:  
      Per banner fee of $100, and per entry fee of $20 each

For TCNA/TEXCAP publishers:
      Per banner fee of $50, and per entry fee of $10 each

No ads produced by Advertising agencies or acquired from any other outside source are 
allowed to be entered in the competition. 

 No limit to entries except as noted

 All entries must be tearsheets or printed pieces designed and produced by members 
own shop in the calendar year 2009 to be eligible. Photostat or reprints will not qualify.

All entries must be  full page tearsheets, folded neatly (not mounted on poster board) with the the 
I.D tag attached to the bottom right.  Smaller ads and photos should be identified so that judges 
can easily identify what is to be judged. Multiple entries (as in a campaign) should be stapled 
together on the left side of the page so that the ads may be flapped over to view ads beneath.

General excellence may be bound and labeled for ease of handling and judging.

Entry fees must accompany entries. 

Make checks payable to:  Texas Community Newspaper Association

Entries must be delivered to the TCNA office no later than February 28, 2010.
Mailed entries must be postmarked no later than: February 28, 2010

Entries will be judged by University Professors of Advertising/Journalism and winners will be 
announced at the Annual TCNA Conference on June 19, 2010.

Note:
 Entries must be properly labeled. If an entry is submitted in the wrong category it will be 

disqualified.
 No late entries will be accepted














